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=1,

. . % - %
Demographic PC_Unlque Com;oF;(i:tion PC Composition |, %o PC Pop Reach In-Geo PC Com;oF;(i:tion PC Average PC GRP/TRP
Name Viewers . Index UV Human Imps . Frequency Total TW Pop
Unigue Viewers Impressions
Total Campaign 1637.383 100 100 7.4 8241.502 100.0 5.0 37.1
Persons: 6-14 5.476 0.3 4 0.3 40.612 0.5 7.4 1.9
Persons: 15-24 460.55 28.1 134 14.7 1434.645 17.4 3.1 45.7
Persons: 18-24 373.508 22.8 148 16.9 1136.301 13.8 3.0 51.3
Persons: 25-34 644.227 39.3 164 17.7 3096.749 37.6 4.8 85.0
Persons: 35-44 362.15 22.1 99 9.7 2552.635 31.0 7.0 68.5
Persons: 45-54 133.349 8.1 53 3.6 920.073 11.2 6.9 24.8
Persons: 55+ 31.63 1.9 24 0.5 196.755 2.4 6.2 3.3
All Males (15+) 1035.286 63.2 133 10.4 5284.546 64.1 l 5 bl
Males: 6-14 3.808 0.2 5 0.4 23.052 0.3 6.1 2.1
: 15- 4
Males: 25-34 347.166 21.2 168 18.9 1684.393 20.4 4.9 91.9
Males: 18-24 226.861 13.9 171 20.0 696.208 8.4 3.1 61.2
Males: 35-44 266.769 16.3 143 14.4 1767.417 21.4 6.6 95.1
Males: 45-54 113.252 6.9 89 6.1 797.883 9.7 7.0 43.2
Males: 55+ 16.25 1.0 20 0.6 107.552 1.3 6.6 3.8
All Females (15+) 596.621 36.4 85 5.9 2916.311 35.4 4.9 28.8
Females: 6-14 1.668 0.1 2 0.2 17.56 0.2 10.5 1.7
Females: 15-24 168.7 10.3 102 11.1 507.344 6.2 3.0 33.2
Females: 25-34 297.062 18.1 158 16.4 1412.356 17.1 4.8 78.1
Females: 18-24 146.647 9.0 122 13.6 440.093 5.3 3.0 40.9
Females: 35-44 95.381 5.8 53 5.1 785.218 9.5 8.2 42.0
Females: 45-54 20.098 1.2 16 1.1 122.19 1.5 6.1 6.6
Females: 55+ 15.38 0.9 31 0.5 89.203 1.1 5.8 2.9
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Case #1 : EF - SEmM¥ - =S58 - SARANSFE

= SRS S B 25-44 BABRIEIN - 258 16.2 EROBHEMSE - RTHEE - Jras
EEIFARRES - AN 14.8 ERBHILBE 115 ELER - THELIERE 1.3% -

Unique Viewers (000) Hur:wr;r?lt:p:(iOOO) % Pop Reach T(?tglaTqulapop Avg Frequency Median Frequency

Total Campaign 115 148 0.5% 0.7 1.3 1.0

Of the 161,907 gross impressions, 165 (0.1%) were served to non-PC devices. Out of the remaining 161,742 PC
impressions, 10,396 (6.4%) were out of GEO. Out of the remaining 151,346 In-Geo PC impressions, 3,518 (2.3%) were
non-human ftraffic leaving 147,828 In-Geo PC Human (91.3%) impressions.
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Case #1 : EF - )SEmh# - 388 - BII53EXR

L Demographic 71Tz - 14.8 BRBUIREIET - HH 53.5% RN B4 25-44 15EHF - FAEER
6 =13 TA  FIIBERAES 1.31 R -

. PC Unique %PC Ipc Composition| % PC Pop In-Geo PC % PO PC Average | PC GRP/TRP
Demographic Name . Composition Composition
Viewers . . Index UV Reach Human Imps . Frequency Total TW Pop
Unique Viewers Impressions

Total Campaign 115.072 100 100.0 0.52 147.828 100.0 1.29 0.67
Persons: 6-14 <1 0.1 0.8 0.00 <1 0.1 1.21 0.01
Persons: 15-24 22.168 19.3 91.5 0.71 27.633 18.7 1.25 0.88
Persons: 18-24 18.62 16.2 104.8 0.84 23.179 15.7 1.25 1.05
Persons: 25-34 42.719 371 154.3 1.17 55.057 37.2 1.29 1.51
Persons: 35-44 35.889 31.2 139.6 0.96 46.961 31.8 1.31 1.26
Persons: 45-54 10.056 8.7 57.0 0.27 12.717 8.6 1.27 0.34
Persons: 55+ 4.154 3.6 45.2 0.07 5.362 3.6 1.29 0.09
All Males (15+) 87.277 75.8 159.1 0.88 112.748 76.3 1.29 1.13
Males: 6-14 <1 0.1 1.5 0.01 <1 0.1 1.20 0.01
Males: 15-24 15.491 13.5 123.3 0.96 19.288 13.0 1.25 1.20
Males: 25-34 32.979 28.7 227.7 1.80 42.791 28.9 1.30 2.3'
Males. 18-24 12.664 11.0 135.0 1.12 15.753 10.7 1.24 1.39|
Males: 35-44 27.552 23.9 209.7 1.48 36.386 24.6 1.32 1.96
Males: 45-54 8.092 7.8 100.5 0.49 11.379 7.7 1.27 0.62
Males: 55+ 2.263 2.0 39.6 0.08 2.904 2.0 1.28 0.10
All Females (15+) 27.709 241 55.9 0.27 34.982 23.7 1.26 0.35
Females: 6-14 <1 0.0 0.1 0.00 <1 0.0 1.31 0.00
Females: 15-24 6.677 5.8 57.2 0.44 8.345 5.6 1.25 0.55
Females: 25-34 9.74 8.5 73.8 0.54 12.266 8.3 1.26 0.68
Females: 18-24 5.936 5.2 70.4 0.55 7.426 5.0 1.25 0.69
Females: 35-44 8.337 7.2 66.3 0.45 10.575 7.2 1.27 0.57
Females: 45-54 1.064 0.9 12.2 0.06 1.338 0.9 1.26 0.07
Females: 55+ 1.891 1.6 54.4 0.06 2.458 1.7 1.30 0.08
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Case #2 : EF - IREfmm % - IRHSA1E - 1443578

EPEMEEARRNESKNEEDR - —BARM 1 5.1 BRECE - £HIRTERE - IE2E1H
FEATRER @ BEBMEN 47 BR—HBE 7 39 BZM R - FHIECIARS/S 1.2 K -

E
\m

Unique Viewers (000) Hur;r;r?fn?pzc(;om) % Pop Reach T(?t;PT,JvRIE op Avg Frequency Median Frequency

Total Campaign 39 47 0.2% 0.2 1.2 1.0

Of the 51,602 gross impressions, 56 (0.1%) were served to non-PC devices. Out of the remaining 51,546 PC
impressions, 3,869 (7.5%) were out of GEO. Out of the remaining 47,677 In-Geo PC impressions, 1,056 (2.2%) were non-
human traffic leaving 46,621 In-Geo PC Human (90.3%) impressions.

Unique Viewers & Impressions Total |
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Case #2 : EF - Irefimh® - IR3RE — REESER
A Demographic 2MTiIRi = - FEEES 4.7 ERECE - HH 67.7% IR BX 25-44 [rE: - HEHE
il 2.6 EFTA  FIOBBERDB12R -

W B . M ZZ\O 7>

Demographic Name PC Unique % PC Composition [PC Composition| % PC Pop In-Geo PC Human | % PC Composition PC Average |PC GRP/TRP Total
Viewers Unique Viewers Index UV Reach Imps Impressions Frequency TW Pop

Total Campaign 39.148 100 100.0 0.18 46.621 100.0 1.2 0.2
Persons: 6-14 <1 0.1 1 0.00 <1 0.1 1.2 0.0
Persons: 15-24 10.319 26.4 125 0.33 12.187 26.1 1.2 0.4
Persons: 18-24 8.758 22.4 145 0.40 10.360 22.2 1.2 0.5
Persons: 25-34 13.709 35.0 146 0.38 16.357 35.1 1.2 0.4
Persons: 35-44 10.749 27.5 123 0.29 12.916 27.7 1.2 0.3
Persons: 45-54 2.969 7.6 49 0.08 3.486 7.5 1.2 0.1
Persons: 55+ 1.359 3.5 43 0.02 1.624 3.5 1.2 0.0
All Males (15+) 25.381 64.8 136 0.26 30.189 64.8 1.2 0.3
Males: 6-14 <1 0.1 2 0.00 <1 0.1 1.2 0.0
Males: 15-24 5.288 13.5 124 0.33 6.203 13.3 1.2 0.4
Males: 18-24 4.275 10.9 135 0.38 5.006 10.7 1.2 0.4
Males: 25-34 9.039 23.1 183 0.49 10.824 23.2 1.2 0.6
Males: 35-44 7.899 20.2 177 0.43 9.466 20.3 1.2 0.5
Males: 45-54 . 5.4 3 0.14 954 b. . ).

Males: 55+ <1 1.6 32 0.02 <1 1.6 1.2 0.0
All Females (15+) 13.723 35.1 81 0.14 16.381 35.1 1.2 0.2
Females: 6-14 <1 0.0 1 0.00 <1 0.0 1.2 0.0
Females: 15-24 5.030 12.9 127 0.33 5.984 12.8 1.2 0.4
Females: 18-24 4.483 11.5 156 0.42 5.354 11.5 1.2 0.5
Females: 25-34 4.670 11.9 104 0.26 5.533 11.9 1.2 0.3
Females: 35-44 2.850 7.3 67 0.15 3.450 7.4 1.2 0.2
Females: 45-54 <1 1.1 15 0.02 <1 1.1 1.2 0.0
Females: 55+ <1 1.9 62 0.02 <1 1.9 1.2 0.0
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Case #3 : P - IREEF - WA E - SERENSFE/S HIER

5 —RZEBIEZLL Banner Ad IRV IR - £ =BRIERA P IR 245.9 BXREIE - HIBRIETTEFIERE
JFeEMREIFARRER  BUEIEHET 2371 EXRE) - HBE 63.2 E2REK - ‘FIIBICERE

3. 8:9? ’ In-Geo PC GRP/TRP
Unique Viewers (000) Human Imps (000) % Pop Reach Total TW Pop Avg Frequency Median Frequency
Total Campaign 632 2,371 2.8% 10.7 3.8 1.0

Of the 2,458,806 gross impressions, 4,386 (0.2%) were served to non-PC devices. Out of the remaining 2,454,420 PC
impressions, 3,999 (0.2%) were out of GEO. Out of the remaining 2,450,427 In-Geo PC impressions, 79,441 (3.2%) were
non-human ftraffic leaving 2,570,980 In-Geo PC Human (96.4%) impressions.

Unique Viewers & Impressions Total |
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Case #3 : BEF - IR PF - ghidaE - BIF3ER/S HIER
L Demographic 2l e @ £ 237.1 EREARIFEILCEF - H5 39.8% WIIRFE X 25-34 [&ERF - =
RHEEERE 25.1 BR TA - FIHOBEER A 3.46 X -

0 it iti 0 it
Demographic Name| PC Unique Viewers Yo PC Composition | PC Composition % PC Pop Reach In-Geo PC Human | % PC Composutlon PC Average PC GRP/TRP Total
Unique Viewers Index UV Imps Impressions Frequency TW Pop
Total Campaign 632.058 100 100 2.85 2370.98 100 3.8 10.7
Persons: 6-14 2.02 0.3 3 0.10 9.235 0.4 4.6 0.4
Persons: 15-24 160.48 25.4 121 5.11 412.253 17.4 2.6 13.1
Persons: 18-24 127.615 20.2 131 5.77 321.511 13.6 2.5 14.5
Persons: 25-34 251.205 39.7 165 6.90 870.128 36.7 3.5 23.9
Persons: 35-44 148.26 23.5 105 3.98 727.996 30.7 4.9 19.5
Persons: 45-54 57.625 9.1 59 1.55 294.546 12.4 5.1 7.9
Persons: 55+ 12.466 2.0 25 0.21 56.822 2.4 4.6 1.0
All Males (15+) 441.017 69.8 146 4.43 1704.237 71.9 3.9 17.1
Males: 6-14 1.543 0.2 5 0.14 7.419 0.3 4.8 0.7
Males: 15-24 113.423 17.9 164 7.03 292.316 12.3 2.6 18.1

Males: 25-34 153.482 . ) 557.647 . . .
87.591 13.9 171 7.70 217.49 9.2 2.5 19.1

Males: 18-24

Males: 35-44 116.506 18.4 161 6.27 552.516 23.3 4.7 29.7
Males: 45-54 50.603 8.0 103 2.74 267.109 11.3 5.3 14.5
Males: 55+ 7.003 1.1 22 0.25 34.649 1.5 4.9 1.2
All Females (15+) 189.021 29.9 69 1.86 657.508 27.7 3.5 6.5
Females: 6-14 <1 0.1 2 0.05 1.816 0.1 3.8 0.2
Females: 15-24 47.058 7.4 73 3.08 119.937 5.1 2.5 7.9

Females: 25-34 } . . .
Females: 18-24 40.024 6.3 86 3.72 104.021 4.4 2.6 9.7

Females: 35-44 31.754 5.0 46 1.70 175.48 7.4 5.5 9.4
Females: 45-54 7.022 1.1 15 0.38 27.437 1.2 3.9 1.5
Females: 55+ 5.463 0.9 29 0.18 22.173 0.9 4.1 0.7
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